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Housekeeping

• Audio Options

• Use your computer speakers, OR dial in using 
the phone number in your registration email.

• All participants are muted.

• Questions and Answers (Q&A)

• On the Zoom module on the bottom of your 
screen, click the Q&A icon, type your question in 
the box and submit.

• For any questions that we aren’t able to respond 
to, you may follow-up at 
info@committoconnect.org.

• Chat Feature

• The Chat feature allows webinar attendees, the 
host, co-hosts and panelists to communicate for 
the duration of the webinar.



Accessibility and Support

• ASL services are being provided today and will be pinned

• CART services are also being provided. 

- Click on the CC Show Captions button or click on the link in the 
chat

• Screen Reader Users: Reduce unwanted chatter

- Request speech on demand: Insert, Spacebar, “S”

• To get our attention if you need tech assistance:

- Raise or Lower Hand: Alt + Y
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Commit to Connect 

• Funded primarily by the 
ACL

• USAging serves as the 
Coordinating Center

• www.committoconnect.
org 

http://www.committoconnect.org/
http://www.committoconnect.org/


Strategy
• Increase awareness and 

availability of programs and 
strategies that address social 
isolation and loneliness and 
grow social connections

• Build and strengthen 
collaboration with current 
and potential partners to 
leverage our collective 
efforts, resources, 
innovations and activities to 
increase social connection in 
the U.S.



Commit to Connect
www.committoconnect.org 

• TA and training activities
• Annual National Summit to Increase Social Connections
• Professional and consumer resources 
• Webinars and Office Hours 
• Communities of Practice 

• Communities of Practice
• Link agencies, networks, and CBOs with subject-matter experts

• Innovations Hub to encourage replication
• Database of 100+ data-driven programs, interventions, and 

solutions

• Engage an online Nationwide Network of Champions 
• 560+ leaders at local, state, and national levels 

http://www.committoconnect.org/


CTC Nationwide 
Network of 
Champions



Innovations Hub
committoconnect.org/innovations-hub



Commit to Connect
www.committoconnect.org 

http://www.committoconnect.org/


Social Connection, Fraud, and 
Exploitation 

• Risk factors: social isolation, lack of social support, and 
living in long-term care facility 

• Protective factors: social support, sense of belonging, and 
community

• Older adults are more vulnerable to fraud and exploitation 
when lonely and socially isolated 

• With higher social support, older adults are more likely to 
report 



Administration for Community Living 
(ACL), Financial Exploitation, and 
Fraud 

• Formula grants to all State Units on Aging to 
prevent elder abuse

• Funds legal assistance programs which are 
available in every state through contracts with 
Area Agencies on Aging.

• Resource centers:
• National Center for Elder Abuse

• National Adult Protective Services Technical 
Assistance Resource Center

• Commit to Connect 



State Health Insurance Assistance Program (SHIP)

15

Mission:

To empower, educate, and assist Medicare-

eligible individuals, their families, and caregivers 

through objective outreach, counseling, and 

training, to make informed health insurance 

decisions that optimize access to care and 

benefits.



SHIP Grantees

54 SHIPs
• One in every state, Puerto Rico, Guam, 

DC, and US Virgin Islands

• Operated through either the State Unit 
on Aging or the Dept. of Insurance 

2,200 local programs 

12,500 counselors
• Approximately 50% are volunteers

4 million individuals educated

2.5 million counseling sessions

16
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Senior Medicare Patrol (SMP)

Mission

To empower and assist Medicare 

beneficiaries, their families, and 

caregivers to prevent, detect, and report 

health care fraud, errors, and abuse 

through outreach, counseling, and 

education.

• 54 Grantees: 6,900 team members nationally 

serve in every state, DC, PR, GU, and USVI

• SMP goals:

– To prevent Medicare fraud before it happens via 

public outreach and one-on-one assistance  

– To report suspected issues as quickly as possible to 

the proper investigators 

• SMP is known as a trusted OIG & CMS partner 

and provides a direct link from Medicare 

beneficiaries to fraud investigators

– Example: OIG credits SMP with first notifying them of 
genetic testing schemes in 2019. 

– SMP Resource Center: SMPResource.org 

http://www.smpresource.org/


Find Your Local SMP

Visit: 

SMPResource.org

or
877-808-2468



Home for the Holidays 2024:
 Protect your Wallet: A Guide to 

Avoiding Financial Scams



Home for the Holidays Campaign
An annual Eldercare Locator marketing campaign to 
raise awareness about an important issue affecting 
older adults and caregivers. 

It’s also an opportunity:

• to increase visibility of the Eldercare Locator, ensuring 
consumers have information on a critical topic

• to highlight Aging Network programs locally, with 
consumers and the media.

Funded by the U.S. Administration for Community Living.



2024 Home for the Holidays Topic



2024 Home for the Holidays Fact 
Sheet

• Common Scams Targeting 
Older Adults 

• Tips to Avoid Scams

• Suspected Scams—What 
You Can Do 

• Link to additional 
resources



Other Campaign Elements

Listed on USAging’s H4H Webpage: 
USAging.org/h4h2024 

• Factsheet: English, Spanish, Customizable

• Social Media Toolkit for Partners (AAAs, etc.)

• Ready-to-go Social Media Posts

• Additional Scam/Fraud Resources 



Past Home for the Holidays Topics

These are on the Eldercare Locator’s Brochure webpage:

• Season of Wellness: Vaccination Guide

• Ready to Volunteer… Now what?

• COVID & Social Isolation

• Modify your Home for Healthy Aging

• Long-Distance Caregiving

• Living Well with Dementia in the Community

• Before you Give Up the Keys: Driving Safety

• Brain Health



Caller from Anywhere, USA… 

Local, state and national resources



Quick Look-Up Feature

Eldercare.acl.gov



Contact Information

Voice/Video Phone & Text: 800-677-1116

Email: eldercarelocator@usaging.org

Live Chat/Website: eldercare.acl.gov

ASL Direct Video:

 888-677-1199

 Hours of operation

 Monday – Friday 8:00 am – 9:00 pm ET



Lori Mars, JD, LLM

Director, National Center on Elder Abuse

Assistant Professor, Department of Family Medicine

Keck School of  Medicine of  USC

Elder Mistreatment:
Financial Abuse by Trusted Others



The National Center on Elder Abuse



Elder Mistreatment - Definition

According to the Centers for Disease Control and Prevention, “Elder 

abuse is an intentional act or failure to act that causes or creates a risk 

of harm to an older adult. An older adult is someone age 60 or 

older. The abuse occurs at the hands of  a caregiver or a person the 

elder trusts.”



Types of Elder Mistreatment

Elder Abuse can happen anywhere. It can take many forms, including:

 Physical Psychological    Sexual       Financial  Neglect  Self-Neglect

Multiple forms of abuse can co-occur



Elder Financial Exploitation

The illegal or improper use of  an elder’s money, property, or assets for 

another person’s profit or advantage. 

• Elder financial abuse - trust relationship

• Elder financial fraud and scams - stranger



Elder Financial Abuse

• Prevalent, impacting 1 in 15 older adults

• Victims and perpetrators from the same family system

• Offenses are largely invisible and unrecognized

• Family/agents have enormous, often unchecked power

• Often co-occurs with other forms of  abuse



Older adults are less likely to:

• Report abuse when committed by family, chosen family, or trusted others

• Recognize a financial situation as exploitative when committed by known 

individuals 

• Dispel opinions of  trustworthiness formed about those closest to them

Nondisclosure and Underreports

An estimated 10 to 44 cases of  financial abuse go unreported 

According to one study, 87.5% of  elder family abuse was not 

reported, compared with 33% of  elder fraud and scams



• Higher levels of  stress

• Less functional ability

• Higher levels of  financial 
vulnerability

• Lose 4X more funds, on an 
average

Older Victims and Family Perpetrators

Older Victims

• Often adult children or 
remarried spouses

• Multiple family perpetrators

• More likely to be male

Family Offenders



Risk Factors and Red Flags
Older Adult 

• Medical, mental health, functional, and/or cognitive deficits
• Recent loss of  loved one, dissolution of  marriage, recent retirement
• Poor deception detection
• Poor financial literacy
• Social isolation

Family Offender
• Financial or emotional dependence by trusted other
• Substance abuse
• Sense of  entitlement

Signs
• Financial
• Emotional
• Social



Impact

• Financial harms 
• AARP estimates that victims lose $20.3 billion annually from known individuals

• NAMRS 2020 Data: Approximately 14% of  victims whose cases were reported to Adult 

Protective Services experienced elder family financial exploitation

• Emotional/psychological losses

• Medical and mental health harms

• Social impact

Actual impact hard to calculate given underreports 

underreports



Prevention

• Social integration and supportive relationships

• Familial connection, marriage/partnership, parenthood, friendships 

• Community engagement and faith-based networks

• Employment and volunteerism

• Exercise and mobility

• Technological resources 

• Education and awareness about the importance of  social connection



Informal Supports 

• Supportive social network 

• Concerned persons

• Restorative remedies

•  Social connections may promote help-seeking 

•  Socialization may facilitate development of  new relationships

Formal Supports

• Adult Protective Services, Long-term Care Ombudsmen, state 
licensing authority, law enforcement

•  Education, awareness, financial literacy

•  Multidisciplinary interventions, including social work, victim services,  
and elder advocates

Intervention



NCEA Publications



Resources



Circle, twitter 
icon - Free 
download on 
Iconfinder

Facebook icon 
circle Logo 
Vector (.EPS) 
Free Download

linkedin-round-icon-512
| Seismological 
Society of 
America

ncea.acl.gov

ncea-info@acl.hhs.gov

855- 500-3537

App, instagram,
logo, media, 
popular, social 
icon - Free 
download

https://twitter.com/NCEAatUSC?ref_src=twsrc%5Etfw
https://www.facebook.com/NationalCenteronElderAbuse/
https://www.linkedin.com/company/ncea/
https://www.instagram.com/nceaatusc/






Money Smart for Older Adults 46

DISCLAIMER

This presentation is being made by a Consumer Financial 

Protection Bureau representative on behalf of the Bureau.  It 

does not constitute legal interpretation, guidance or advice of 

the Consumer Financial Protection Bureau.  Any opinions or 

views stated by the presenter are the presenter’s own and 

may not represent the Bureau’s views.
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MONEY SMART FOR OLDER ADULTS

47

Instructor Guide Participant Guide PowerPoint Slides

✓ Scripted
✓ “Out of the box” 
✓ No prior teaching or banking 

experience required

✓ Contains scenarios and 
activities

✓ Pre- and post-surveys
✓ Use in classroom training 

and as a resource at home

✓ Perfectly aligned with the 
Instructor Guide



www.fdic.gov/moneysmart 48

MONEY SMART FOR OLDER ADULTS

10 Topics

▪ Common Types of Elder Financial Exploitation

▪ Investment Fraud

▪ Avoiding Telephone and Internet Scams

▪ Avoiding Charity Scams

▪ Computer-Internet Scams

▪ Identity Theft and Medical Identity Theft

▪ Planning for Unexpected Life Events

▪ Scams that Target Homeowners

▪ Scams that Target Veterans 
48

Available in English and Spanish
Bulk Copies available from the CFPB
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WHO IS AT RISK?

Anyone can be the victim 

of financial exploitation. 

Elder financial exploitation 

crosses all social, educational, 

and economic boundaries.  
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WHY ARE OLDER ADULTS AT RISK?

Some older adults may:

▪ Have regular income and accumulated assets 

▪ Be trusting and polite

▪ Be lonely and socially isolated 

▪ Be vulnerable due to grief from a loss

▪ Be reluctant to report exploitation by a family 

member, caregiver, or someone they depend on

▪ Be dependent on support from a family member or 

caregiver to remain independent
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WHAT IS A ROMANCE SCAM?

▪ A romance scam is when a new love 

interest says they love you, but they just 

want your money

▪ Scammers may:

• Assume a false identity 

• Take time to build trust with you

• Ask for money under false pretenses

▪ The scams can happen online or in person 



Money Smart for Older Adults 52

ROMANCE SCAMS

Red Flags

• New love asks you to wire money for 
“emergency”

• New love asks to access your bank or 
credit card accounts

• New sweetheart asks you to open 
joint account or co-sign a loan

Safeguards

• Never send money or gifts to a 
sweetheart you haven’t met in 
person

• Limit what personal information (like 
bank or credit card accounts, SSNs) 
you share with a new love.

• Limit what personal information you 
share online and on dating apps
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GRANDPARENT SCAM 

Scammers:

▪ May know grandchild’s name

▪ Usually cry to disguise voice 

▪ Plead for victim to wire money

▪ Ask not to tell family members 

Hello, Grandpa. I’m in trouble. 

Please don’t tell Mom. 
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LOTTERY AND SWEEPSTAKES SCAMS

Scammers may: 

▪ Call, email, or text regarding lotteries, 

drawings, or sweepstakes 

▪ Request upfront processing fees or 

taxes

▪ Send authentic-looking claims checks

▪ Pose as an attorney for winners
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CHARITY SCAMS

Charity scammers: 

▪ Refuse to provide information 

▪ Won’t provide proof that a 

contribution is tax deductible

▪ Mimic name of another  

organization

▪ Thank you for a pledge that you 

don’t remember making   
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CHARITY SCAM: SAFEGUARD

▪ Research using the organization’s name

▪ Check if the charity is trustworthy 

(e.g., Wise Giving Alliance, Charity Watch)

▪ Ask the following from a paid fundraiser: 

• Name of the charity

• The percentage of your donation that 

will go to the charity

▪ Pay by credit card not cash or wire

▪ Be wary of charities that spring up suddenly in 

response to current events/disasters
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TIPS FOR AVOIDING 

TELEPHONE SCAMS

▪ Cannot usually win a contest 

unless you enter

▪ Never “pay to play”

▪ Be suspicious of pressure to wire funds

▪ Pay attention to warnings from your financial institution

▪ If the caller claims an emergency, check it out at a 

number you know to be valid

▪ Be wary of requests for secrecy



59www.fdic.gov/moneysmart

FRAUD PREVENTION PLACEMATS

▪ Free fraud prevention placemats, handouts, and activity sheets on how to avoid common 

scams

▪ Check out the companion resources with tips and information to reinforce the messages

▪ Available to download or order in bulk

▪ Available in English and Spanish

Consumerfinance.gov/placemats

https://consumerfinance.gov/placemats
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REPORT FRAUD AND IDENTITY THEFT
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CONTACT US

Consumer Financial Protection Bureau

Office for Older Americans

Website: consumerfinance.gov/olderamericans

Email: olderamericans@cfpb.gov

https://www.consumerfinance.gov/practitioner-resources/resources-for-older-adults/
mailto:olderamericans@cfpb.gov


USING ART AND MUSIC TO PROMOTE SOCIAL 

CONNECTION AND REDUCE ROMANCE SCAMS

JACQUELINE CARVER, LISW-S  - STAGES BEHAVIORAL HEALTH

ANNA HAIRSTON, MSW, LSW  -  AWAKENINGS VICTIM OUTREACH



STOLEN HEARTS… 

AND MONEY

2022

 70,000 people reported a 

romance scam

 Reported losses hit        

$1.3 billion

 Median reported loss: 

$4,400

FLETCHER, E. (2023, MARCH 24). ROMANCE SCAMMERS’ FAVORITE LIES EXPOSED. FEDERAL TRADE COMMISSION. HTTPS://WWW.FTC.GOV/NEWS-EVENTS/DATA-VISUALIZATIONS/DATA-SPOTLIGHT/2023/02/ROMANCE-SCAMMERS-
FAVORITE-LIES-EXPOSED 



THE PANDEMIC’S COST

2019 2020 2021 2022 2023

$493M

$730M

$1.3B $1.3B
$1.1B

FLETCHER, E. (2023, MARCH 24). ROMANCE SCAMMERS’ FAVORITE LIES EXPOSED. FEDERAL TRADE COMMISSION. HTTPS://WWW.FTC.GOV/NEWS-EVENTS/DATA-VISUALIZATIONS/DATA-
SPOTLIGHT/2023/02/ROMANCE-SCAMMERS-FAVORITE-LIES-EXPOSED 



LIES THAT WORK

“I’m in the military stationed in another country and need 

help getting back to the states”

“I’m on an oil rig and need money to come to you”

“I’m sick or in trouble”

“Let’s start a relationship even though we’ve never met”

“I need help with an important delivery”

“I can help you invest” 

FLETCHER, E. (2023, MARCH 24). ROMANCE SCAMMERS’ FAVORITE LIES EXPOSED. FEDERAL TRADE COMMISSION. HTTPS://WWW.FTC.GOV/NEWS-EVENTS/DATA-VISUALIZATIONS/DATA-SPOTLIGHT/2023/02/ROMANCE-

SCAMMERS-FAVORITE-LIES-EXPOSED 



METHODS

• Cryptocurrency

• Combination or Unreported

• Bank Wire Transfer or Payment

• Gift Card

• Payment App or Service

BY TOTAL REPORTED LOSSES

• Combination or Unreported

• Gift Card

• Cryptocurrency

• Payment App or Service

• Bank Wire Transfer or Payment

BY NUMBER OF REPORTS

FLETCHER, E. (2023, MARCH 24). ROMANCE SCAMMERS’ FAVORITE LIES EXPOSED. FEDERAL TRADE COMMISSION. HTTPS://WWW.FTC.GOV/NEWS-EVENTS/DATA-VISUALIZATIONS/DATA-

SPOTLIGHT/2023/02/ROMANCE-SCAMMERS-FAVORITE-LIES-EXPOSED 



LONELINESS AND ISOLATION, DEFINED

Loneliness – Quality and quantity 
of relationships vs. what is desired

Isolation – Lack of access and 
opportunity 

Loneliness + isolation = low self-
esteem = loneliness & isolation



THE EFFECTS OF 

LONELINESS AND 

ISOLATION   

This Photo by Unknown Author is licensed under CC BY

https://foto.wuestenigel.com/packs-of-cigarettes-of-different-brands-with-warning-signs-and-pictures-as-creative-wall-decoration/
https://creativecommons.org/licenses/by/3.0/


NEUROBIOLOGY OF “LOVE BOMBING”



NEUROBIOLOGY 

DOPAMINE, NOREPINEPHRINE, OXYTOCIN, AND VASOPRESSIN 

This Photo by Unknown Author is licensed under CC BY-SA

https://www.thymindoman.com/is-our-brain-the-source-of-our-life-is-matter-the-source-of-mind-spirit-a-contemplative-mysticism-view/
https://creativecommons.org/licenses/by-sa/3.0/


ARTS ENGAGEMENT 

WITH OLDER ADULTS

 Listening and making music

 Creating and viewing art

 Journaling or creative writing

 Dancing

 Reading for pleasure or 

attending a book club

 Attending a musical/theater 

performance



EFFECTS OF MUSIC

 Social connection through singing/experiencing music

 Engagement in making music together

 Resonation with lyrics can help individuals work through emotions

 Uplift in mood 

 Evoking of memories associated with song

O'ROURKE HM, HOPPER T, BARTEL L, ARCHIBALD M, HOBEN M, SWINDLE J, THIBAULT D, WHYNOT T. MUSIC CONNECTS US: DEVELOPMENT OF A MUSIC-BASED GROUP ACTIVITY INTERVENTION TO ENGAGE PEOPLE LIVING WITH DEMENTIA AND 
ADDRESS LONELINESS. HEALTHCARE (BASEL). 2021 MAY 12;9(5):570. DOI: 10.3390/HEALTHCARE9050570. PMID:  34066004; PMCID: PMC8151914.



EFFECTS OF 

VISUAL ARTS

JOHNSON JK, CARPENTER T, GOODHART N, STEWART AL, DU PLESSIS L, COASTON A, CLARK K, LAZAR A, CHAPLINE J.  EXPLORING THE EFFECTS OF VISUAL AND LITERARY ARTS INTERVENTIONS 
ON PSYCHOSOCIAL WELL-BEING OF DIVERSE OLDER ADULTS: A MIXED METHODS PILOT STUDY. ARTS HEALTH. 2021 OCT;13(3):263-277. DOI: 10.1080/17533015.2020.1802603. EPUB 2020 AUG 

3. PMID: 32744951; PMCID: PMC7856091.

Sense of 
achievement

Improved social 
connection

Improved self-
esteem

Reduction in 
anxiety and 
negative affect

Reduction in 
depressive 
symptoms 



SURVEY RESULTS ON ROMANCE SCAMS

How often have you been contacted online by someone 

you don’t know who has requested ongoing 

communication?

How often have you engaged with this person(s)?

How long did you communicate with them?

Were you asked to send money or gift cards?

NEVER SOMETIMES OFTEN

20% 44% 36%

60% 20%20%

YES: 62% NO: 38%

0-3 MONTHS 3-6 MONTHS 6 MONTHS+

57% 0% 43%



SURVEY RESULTS ON LONELINESS AND ISOLATION

How often do you engage in meaningful 
conversation with family and/or longtime friends 
(i.e. neighbors, former coworkers, childhood 
friends, etc.)?

How connected do you feel to others?

How often do you attend in-person social activities?

How often do you feel you are in good spirits? 

SOMETIMES OFTEN

0% 40% 60%

20% 64% 16%

0% 40%60%

NOT VERY SOMEWHAT VERY

12% 56% 32%

NEVER



BEYOND THE CANVAS
THE THERAPEUTIC PROCESS OF CREATING ART WITHIN A 

LIKE-MINDED, EMPATHETIC COMMUNITY



RHYTHMIC REFLECTIONS
THE POWER OF MEANING, CONNECTION, POSITIVE ACTION,  AND MUSIC. 



AWAKENINGS 

VICTIM OUTREACH

FACILITATING RECOVERY THROUGH SUPPORTIVE SERVICES AND 

COMMUNITY RESOURCES



STAGES
HOW CAN WE ASSIST INDIVIDUALS, AND THEIR FAMILIES MOVE FORWARD?



CONTACT US!
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Questions and Discussion
 

Please submit your questions or 
comments through the Q&A.



Thank you!

• Please complete the survey which will be displayed 

in your browser after Zoom closes.

• The recording will be available on 

www.committoconnect.org

• For further questions, contact us at: 

info@committoconnect.org

http://www.committoconnect.org
mailto:info@committoconnect.org
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